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Care Health Insurance
asks ‘Who Cares?’

in latest campaign,
reiterates priority of
customers’

LUDHIANA: Care Health
Insurance, one of India’s
leading specialised health
insurers, has launched its
latest digital campaign
for Care Supreme Health
Insurance, reaffirming its
commitment to enabling
customers’ access to quality
healthcare. The campaign
features a series of quirky,
engaging and easy-to-un-
derstand 15-second digi-
tal ads that address a basic
question ‘Who Cares?’ in
everyday situations, while
answering some of the ma-
jor health coverage related
concerns. Through these
ads, Care Health Insurance
recapitulates its core phi-
losophy of having care as
the fundamental and core
ethos of providing afford-
able & innovative health
insurance solutions backed
by quality servicing. BPE
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LUDHIANA: Care Health
Insurance, one of India’s
leading specialised health
insurers, has launched its
latest digital campaign
for Care Supreme Health
Insurance, reaffirming its
commitment to enabling
customers’ access to quality
healthcare. The campaign
features a series of quirky,
engaging and easy-to-un-
derstand 15-second digi-
tal ads that address a basic
question ‘Who Cares?’ in
everyday situations, while
answering some of the ma-
jor health coverage related
concerns. Through these
ads, Care Health Insurance
recapitulates its core phi-
losophy of having care as
the fundamental and core
ethos of providing afford-
able & innovative health
insurance solutions backed
by quality servicing. BPE

Care Health Insurance asks ‘Who
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Yug Marg Care Health Insurance asks ‘Who
(Chandigarh) cares?’ in its latest campaign.
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(are Health Insurance asks 'Who Cares?'in
latest campaign, reiterates priority of

customersfinancial health and well-being
UDHIANA/AMRITSAR: Care Health

Insurance, one of India’s leading

pecialised health insurers, has
launched its latest digital campaign for Care
Supreme Health Insurance, reaffirming its
commitment to enabling customers’ access to
quality healthcare. The campaign features a
series of quirky, engaging and easy-to-
understand 15-second digital ads that address
a basic question ‘Who Cares?’ in everyday
situations, while answering some of the major
health coverage related concerns. Through
these ads, Care Health Insurance
recapitulates its core philosophy of having
care as the fundamental and core ethos of
providing affordable & innovative health
insurance solutions backed by quality
servicing. Commenting on the campaign.
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(are Health Insurance asks 'Who Cares?’ in
latest campaign, reiterates priority of

customers'financial health and well-being
UDHIANA/AMRITSAR: Care Health

Insurance, one of India’s leading

pecialised health insurers, has
launched its latest digital campaign for Care
Supreme Health Insurance, reaffirming its
commitment to enabling customers’ access to
quality healthcare. The campaign features a
series of quirky, engaging and easy-to-
understand 15-second digital ads that address
a basic question ‘Who Cares?’ in everyday
situations, while answering some of the major
health coverage related concerns. Through
these ads, Care Health Insurance
recapitulates its core philosophy of having
care as the fundamental and core ethos of
providing affordable & innovative health
insurance solutions backed by quality
servicing. Commenting on the campaign.
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Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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Care Health Insurance
asks ‘Who Cares?’ in latest
campaign, reiterates priori-

ty of customers’ financial
health and well-being

Vatika Times
GURUGRAM : Care
Health Insurance, one
of India’s leading spe-
cialised health insurers,
has launched its latest
digital campaign for
Care Supreme Health
Insurance, reaffirming
its commitment to
enabling  customers’
access to quality health-
care. The campaign fea-
tures a series of quirky,
engaging and easy-to-
understand 15-second
digital ads that address a
basic question ‘Who
Cares?’ in everyday situ-
ations, while answering
some of the major
health coverage related
concerns. Through
these ads, Care Health
Insurance recapitulates
its core philosophy of
having care as the fun-
damental and core
ethos of providing
affordable & innovative
health insurance solu-
tions backed by quality
servicing.

care

HEALTH

INSURANCE

Built around the
thought-provoking
question, “Who cares?”,
the campaign chal-
lenges common percep-
tions about Health
Insurance while rein-
forcing that Care truly
cares. It highlights cru-
cial health and wellness
aspects that impact indi-
viduals, such as the
importance of maintain-
ing a healthy lifestyle,
healthcare coverage or
affordability, room rent
limits and long-term
benefits of continuing
with a Comprehensive
Health Insurance.
Commenting on the
campaign, Ajay Shah,

Head - Distribution,
Care Health Insurance
said, “Our aim was to
craft a campaign that
speaks directly to the
consumers while show-
casing the unique
strengths of our prod-
ucts. Healthcare deci-
sions go beyond poli-
cies—they’re  about
safeguarding the well-
being of families and
loved ones. This cam-
paign blends the emo-
tional power of care
with the practical advan-
tages of our offerings,
ensuring healthcare is
not just accessible but
deeply meaningful to
every individual.”
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Care Health Insurance
asks ‘Who Cares?’ in latest
campaign, reiterates priori-

ty of customers’ financial
health and well-being

Vatika Times
GURUGRAM : Care
Health Insurance, one
of India’s leading spe-
cialised health insurers,
has launched its latest
digital campaign for
Care Supreme Health
Insurance, reaffirming
its commitment to
enabling  customers’
access to quality health-
care. The campaign fea-
tures a series of quirky,
engaging and easy-to-
understand 15-second
digital ads that address a
basic question ‘Who
Cares?’ in everyday situ-
ations, while answering
some of the major
health coverage related
concerns. Through
these ads, Care Health
Insurance recapitulates
its core philosophy of
having care as the fun-
damental and core
ethos of providing
affordable & innovative
health insurance solu-
tions backed by quality
servicing.

Care

HEALTH

INSURANCE

Built around the
thought-provoking
question, “Who cares?”,
the campaign chal-
lenges common percep-
tions about Health
Insurance while rein-
forcing that Care truly
cares. It highlights cru-
cial health and wellness
aspects that impact indi-
viduals, such as the
importance of maintain-
ing a healthy lifestyle,
healthcare coverage or
affordability, room rent
limits and long-term
benefits of continuing
with a Comprehensive
Health Insurance.
Commenting on the
campaign, Ajay Shah,

Head - Distribution,
Care Health Insurance
said, “Our aim was to
craft a campaign that
speaks directly to the
consumers while show-
casing the unique
strengths of our prod-
ucts. Healthcare deci-
sions go beyond poli-
cies—they’re  about
safeguarding the well-
being of families and
loved ones. This cam-
paign blends the emo-
tional power of care
with the practical advan-
tages of our offerings,
ensuring healthcare is
not just accessible but
deeply meaningful to
every individual.”
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Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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Care Health Insurance
asks ‘Who Cares?’ in latest
campaign, reiterates priori-

ty of customers’ financial
health and well-being

Vatika Times
GURUGRAM : Care
Health Insurance, one
of India’s leading spe-
cialised health insurers,
has launched its latest
digital campaign for
Care Supreme Health
Insurance, reaffirming
its commitment to
enabling  customers’
access to quality health-
care. The campaign fea-
tures a series of quirky,
engaging and easy-to-
understand 15-second
digital ads that address a
basic question ‘Who
Cares?’ in everyday situ-
ations, while answering
some of the major
health coverage related
concerns. Through
these ads, Care Health
Insurance recapitulates
its core philosophy of
having care as the fun-
damental and core
ethos of providing
affordable & innovative
health insurance solu-
tions backed by quality
servicing.

care

HEALTH

INSURANCE

Built around the
thought-provoking
question, “Who cares?”,
the campaign chal-
lenges common percep-
tions about Health
Insurance while rein-
forcing that Care truly
cares. It highlights cru-
cial health and wellness
aspects that impact indi-
viduals, such as the
importance of maintain-
ing a healthy lifestyle,
healthcare coverage or
affordability, room rent
limits and long-term
benefits of continuing
with a Comprehensive
Health Insurance.
Commenting on the
campaign, Ajay Shah,

Head - Distribution,
Care Health Insurance
said, “Our aim was to
craft a campaign that
speaks directly to the
consumers while show-
casing the unique
strengths of our prod-
ucts. Healthcare deci-
sions go beyond poli-
cies—they’re  about
safeguarding the well-
being of families and
loved ones. This cam-
paign blends the emo-
tional power of care
with the practical advan-
tages of our offerings,
ensuring healthcare is
not just accessible but
deeply meaningful to
every individual.”
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Care Health Insurance asks ‘Who

Action India R .
cares?’ in its latest campaign.
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Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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TEAE/AET ARA FH ST
faem e dm Fufat ¥ §
i Zog TvaRT & fow s
@1 TF TEd I UHH FA F
few s1oedt wfqargar &1 gE
215 ¥ fafas, s o
T H oA 15 ¥ F
2, 5 I i feafadt ¥ o
T T FE WaE FA
P2 EE G E, O A FD
W@ R Fals 4 Farad
fefareil =1 </ 29 €1 39 FA

BIe Gufter e e o foru et
aldieraan faforcet el s faben

= HEALTH
Care INSURANCE

R feufl F40 g FW FA
R ¥ famw ygE ed
E I FEl, TAN 39 U
TR 99 97 T A1 S G
ITAREIET § 91 L AR T
F{ | AR W, FF WaE
Fa 27 F w-E fffq, 7=
FUT @R 99 F a9l § AW
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12. 8th, Sat Yugkarwat Care Hez’:\llth_lnsurance asks .Who 02
cares?’ in its latest campaign.
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Care Health Insurance asks ‘Who
cares?’ in its latest campaign.

Hadoti Adhikar
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Vatika (Noida) cares?’ in its latest campaign.
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cares?’ in its latest campaign.
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16. 8th, Sat Lokprerna Care Hez:\llth_lnsurance asks .Who 02
cares?’ in its latest campaign.
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Care Health Insurance asks ‘Who

Satyajai Times e . .
cares?’ in its latest campaign.

05

B i B SR o fere
Tdiead feforeet B g%

TEAH, 07 FIFH, HeaTT SIS/ | I vl
faem ware s FuEl § § U, F 7ed SR T A
i e 3 ¥ fee s ey fafses v faa
2, S WE F UEEIYY R A 9 B F e
# T s1oelt wioagan =i
ofe Fa 21 FEA H

T, s i Care HEALTH
TS T 3EH 15 %2
¥ fefsrea fammi #1 INSURANCE
uF gEen 7, S T
1 feafedi # v afm
TAE FH WAE F1 & 7 F SaE 29 €, 99 6 F3 I
@R FaE | Gaaa faarei =1 saE 2 81 3 faae %
3R e TR 9 TAE YA A F e i 5
fagia F ¥ § T@IE F 99 06l 299 1 2R € 1 59 H
R feupit FA BU R e AT F faa v e e
3 81, THIY Te9 U UM 0T d4R T 41 S WY STt
T T L 3N F9R SR H 21 W 1 e ) R
T § 572 e Afeal § FE S w4 € - 3 YiEn iR s
T WEIE 1 T4 F N H B0 € | T8 H9T @A Fl AT
vifes 1 B9H IO F SR el % WY Sed 8, 3%
gfafya #7a & & w@are a1 7 Fae gov € 9 o A
¥ o e & W 8

faarTTst® 994, F19 Wae 9 8 2 F -0 faffa, 98
U YA 9 F A H S SRonsi 1 A6 o0 € o T
A W FE 21 £ F 2@E anad § WA w9 19 39
el TR 37 FEA e 3 T T S # S SARwAl
1 UMIfad 74 €, S 5 @Y Siad 9el 1 39 @ &5
e, TR qa FHala A1 dedT, FHL 5 [0 5 6 31
Y TR A1 % WY A T F e a |




February, 2025 Publication ‘ R EELITTE

Rashtriya Care Health Insurance asks ‘Who

18. 8", Sat . .
Shaan cares?’ in its latest campaign.
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Dainik Care Health Insurance asks ‘Who

. . e . . 04
Naidunia cares?’ in its latest campaign.
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Dainik Care Health Insurance asks ‘Who
21. 8™ Sat ) V. . 07
Purnviram cares?’ in its latest campaign.
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Remedies cares?’ in its latest campaign.
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53, 8" Sat Kamyab Kalam Care Hez’:\llth_lnsurance asks .Who 03
cares?’ in its latest campaign.
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Mridul Patrika Care Health Insurance asks ‘Who 02
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cares?’ in its latest campaign.
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. Care Health | ks ‘Wh
25. 8™ sat Divya Rashtra are ez:\. _nsurance asks Who 03
cares? in its latest campaign.

P A RN AA
310 B A i

Y 3R BT B R

urIfdAsar
B Ty

7 el | IR & 3o fergTy Tarees =i
FUT1 | ¥ U, AR 208 3ART A A
I Fou IXARE ¥ foe 3o Feiad
fefStea #U7 & forann 8, T Areehl 1
TUEY] TR Hal I g d FI Had
A o feTd 3Tt Wicarga &l g Fa1 2 |
FA # fafem, E IR 9z §
A9 15 Uhs & fefsted fagmHi #i s
gEe €, S I 1 fefw § uw
AT FETe ‘I YTETE FAT 8 ST
€, Y & T THE WA FES 9
Heiferd feransii o1 Sere <4 &1 39 g
& WA 9, HA 50 $YARY TUrerTgul
a1 g1 Wi foFwmad 3R stfiyea
@R S| THEE YSH FA F Hifs
3R g fagid & ¥4 H 3@V & 310
e X I AT 8 |




S.No. February, 2025 \ Publication \ Headline
26. 8t sat The Public Side Care Health Insurance asks ‘Who 04
cares?’ in its latest campaign.
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Samachar Care Health Insurance asks ‘Who
Nirdesh cares?’ in its latest campaign.
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58, 8" Sat Rajasthan Live Care Hez’:\I.th_Insurance asks .Who 06
cares?’ in its latest campaign.
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(Ludhiana)

Headline

Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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India News Care Health Insurance asks ‘Who

8™, Sat : - .
(Ludhiana) cares?’ in its latest campaign.
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Punjab Kesari Care Health Insurance asks ‘Who

(Chandigarh) cares?’ in its latest campaign. 06
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Punjab Kesari Care Health Insurance asks ‘Who

. . 06
(Gurgaon) cares?’ in its latest campaign.
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Punjab Kesari Care Health Insurance asks ‘Who

(Ludhiana) cares?’ in its latest campaign. 06

33. 8™ sat

e asavgsers@aﬁﬂ

o T T AU

" ST, 7 wEd (R):
wmmaww
é?ch ARG % 1%1@ 39T
%W%‘M@ﬁmﬁﬁm[
TIE 3T R A e, HuAH |
o, oTeds oK TR
FEM_15 @ars % %ﬁm
mﬂaﬁf@aﬁﬁrﬁwﬁﬁﬂm
T T T HAR 2
o e E, e E 39 W
mﬂﬂamﬁmﬂﬂﬁm@
‘&‘IW%H%I




February, 2025 \ Publication
th Akali Patrika
8", Sat (Ludhiana)

Headline

Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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Headline

Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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Headline

Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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India News Care Health Insurance asks ‘Who

th
8", Sat (Chandigarh) cares?’ in its latest campaign.
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Headline

Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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Headline

Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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Headline

Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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cares?’ in its latest campaign.
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Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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Des Perdes Care Health Insurance asks ‘Who

9™ Sun . L .
(Ludhiana) cares?’ in its latest campaign.
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Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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Care Health Insurance asks ‘Who
cares?’ in its latest campaign.

09

f&g uger J “fang g 77

mt ifif3ng wrfas, 8 ga<dt (M
Hizgtm)- s93 et Wiy feum
frag shr sustt {39 fea, ane
HfW 5 ot 9, 7 argat &t gre=sT
geTge Tt WUt S9auTaT ot yAet

I fem yfow @9 wety,
I M3 AHSE 29 W 15-
rfae @ fertew fenfagar ot fea
%=t U a1t et I 7 IEeT ot
‘fong ugeTg I7 T 7eE féT IS,
e fo a8 Wy s a=dn 3%
g et o 7oy & fiT o
fext fenfgarst aaf, amm Jow

faerfest W3 a<tagmardt frag shr
1% YO8 996 © et w3 vy
frats =7 SYg™® @ WS WY Tans
& goager § <fand yg=rg I

yfdw '3 feust aee I8, anid I58
féndw € faneifelrs 73, v ma &
forar, —W@Eﬂfwwﬁw’rwﬁm
W@Erﬂ?ﬁfﬂuaa’gmm
% I8 o7 MI AE GIuret gt
35 - G ufsear w3 wieta
IHTE o T 99 T9 T& <+
fere ygre & 99 HAES 96 e,
»r&m??as?ﬁs’aaa’gmm
- &I, HISHBH, HIT, ITHS
M3 3B - [T BRI EIT 5B
g9 a9 7 fagr T




S.No.

58.

February, 2025 \ Publication

Punjab Times

th
97, Sun (Chandigarh)

Headline

Care Health Insurance asks ‘Who
cares?’ in its latest campaign.
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Care Health Insurance asks ‘Who

9™ Sun Samay Jagat Y .
cares?’ in its latest campaign.
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Aaj Samaj Care Health Insurance asks ‘Who

(Noida) cares?’ in its latest campaign. 11
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Aaj Samaj Care Health Insurance asks ‘Who

. . 11
(Gurgaon) cares?’ in its latest campaign.
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Aaj Samaj Care Health Insurance asks ‘Who

(Chandigarh) cares?’ in its latest campaign. 11
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Aaj Samaj Care Health Insurance asks ‘Who

(Ludhiana) cares?’ in its latest campaign. 11
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Read what Mr Ajay Shah, Head —
Distribution, Care Health Insurance
has to say on affordable Heath
Insurance plans.
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HEALTH INSURANCE FOR SENIOR CITIZENS

Struggling to afford premium?
Go for plan with deductibles

Ifyou are facing challengesin obtaining coverage, apply for a specialised senior citizen plan

SANJAY KUMAR SINGH & KARTHIK JEROME

n January 30, 2025, the
Olusurance Regulatory and

Development Authority of
India (Irdai) issued a circular direct-
ing insurers not to revise the pre-
mium for senior citizens by more
than 10 per cent per annum. An
insurer wishing to increase the pre-
mium by more than this level must
obtain prior approval from Irdai.

Chorus of complaints

Three factors lead to an increase in
health insurance premiums. One is
medical inflation, which in India is
around 14-15 per cent. The second is
the insurer’s claims experience, and
the third is a change in the age
bracket. Once a customer moves from
the 60 to 65 age bracket or from 65 to

be inc to health
insurance,” says Siddharth Singhal,
head of health insurance,
Policybazaar. Senior citizens will also
find it easier to budget for this expense.

Insurers are now expected to be

70, there is often a jump
in premium.

“Health insurance premiums do
not necessarily increase every year. A
firm may keep the premium constant
for three years, after which it might
bump it up substantially. Customers
who entered that plan, say, in the
third year would feel that their pre-
mium has undergone a hefty incre-
ase within ashort period,” says Naval
Goel, chiefexecutive officer, PolicyX.

Senior citizens have a higher pro-
pensity to fall ill because of their
advanced age. As a result, insurers
tend to increase their premiums by a
higher amount. “In any case, pre-
miums of senior citizens are already
high. And whenever there is a sharp
increase, it leads to a lot of com-
plaints. Hence, the regulator has
taken cognisance of this issue,” says
Kapil Mehta, co-founder, SecureNow.

Greater certainty

The imposition of a cap is expected
to have a positive impact. “It will pro-
vide comfort to senior citizens that
their premiums will go up within a
certain limit. More senior citizens, or
their children (on their behalf), will

the regulator keeps an
eye on pricing for senior citizens.
“They will now give a lot of thought
to how they price their new products
and hike their premiums over the
years,” says Mehta.

Goel says that the mindset of lock-
ing in customers at a low price and
then jacking up the price later is
expected to die out.

Higher initial prices

This measure could possibly have
some negative effects as well.
Insurers may set the initial price
higher. “They will want to make sure
they get the pricing right at the time
of launch,” says Mehta.

Some tightening of underwriting
standards may also occur. “Insurers
could get stricter regarding whom
they issue the policy to,” adds Mehta.

Once a policy has been launched,
the coverage it offers cannot be
reduced. But there might be fewer
augmentations to its features.
“Earlier, whenever there was a price
increase, insurers would add some
features to the plan. We might see
limited instances of this in the
future,” says Goel.

COST OF 25 LAKH COVER FOR A RETIREE

Premiums are for a 60-year-old male residing in Delhi

Insurer Plan Annual

premium

(in%)

Care (areAdvantage 32,265

Manipal Gigna Prime Senior (lassic Plan 35,248

Star Super Star 36,326

Niva Bupa ReAssure Bronze+Value (Direct) 36,878

Aditya Birla Health ActivOne 39,292

1CICI Lombard Elevate 39,986
Source: Policybazaar

initial Dealing with tight
under

One option for reducing the|

is to go for a deductible. This is the
amount of the claim the insured pays,
with the insurer paying any amount
above it. “Even a small deductible of
%10,000-20,000 will reduce the pre-
mium,” says Ashish Yadav, head pro-
ducts and operations, ManipalCigna
Health Insurance. Mehta suggests
setting aside a sum equal to the
deductible for medical conditions.

Seniors should also meet smaller
claims out of their own pockets.
“Maximise no-claim bonus by main-
taining good health and avoiding
unnecessary claims,” says Ajay Shah,
head of distribution, Care Health
Insurance.

‘When the need for hospitalisation
arises, go to a preferred partner net-
work hospital. “Using such a hospital
can get you a discount on premium of
upto15 percent,” says Singhal. Nowa-
days, plans have become modular.
“Seniors can avoid features that they
are unlikely to need,” says Singhal. He

Underwriting norms for senior cit-
izens tend to be strict and could get
stricter in the coming days. “Look
for specialised senior citizen plans,
which tend to have more accommo-
dating underwriting standards,” says
YYadav. He adds that insurance com-
panies may evaluate risk more

if you provide ath h
account of your medical history and
are open about existing health
issues.

When an insurer turns down
your application, try another. This,
according to Shah, can be effective
as underwriting criteria vary across
companies.

Go through a pre-underwriting
process. “Provide your medical
reports and get a view from the
insurer about whether they are likely
to accept your proposal,” says Mehta.
Look for plans with higher co-pay-
ment options. “Such plans are more
likely to be approved for high-risk

in
smaller monthly instalments.
Instead of waiting till the age of
60 or later, buy health insurance at
an early age, when more options are
available. “This will allow you to get
a good plan at a reasonable price,”
says Goel. He also suggests going for
ano-frills plan, which would be more
cost-effective.

" says Shah.

Another option, says Singhal, is
to go for an ailment-specific product
(say, heart-related). These policies
tend to accept customers with pre-
existing ailments.

Goel suggests enlisting the help
of agood broker who may be able to
guide you regarding which insurer
is likely to accept your case.
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Health insurance premium tracker
For a 30-year-old male, non-smoker, sum insured of ¥10lakh living in a metro city
Insurer Plan name Key features Premium (¥)
. Unlimited restoration of cover; No room rent limit;
Niva Bupa Health ReAssure Carry forward unutilised sum insured up to 5x 11,694
7x sum insured in 5 years; Unlimited restoration

Care Care supreme of cover; Wellness benefit up to 30% 11,149

: Comprehensive plan; Mid term inclusion of wife and
Star Health Star Comprehensive child; Unlimited restoration of cover HATG

. . Activ Health No room rent limit; Up to 100% discount on renewal;
Aditya Birla Platinum Enhanced Premium waiver for critical iliness 1212
Bajaj Allianz Individual Health No room rent limit; No claim bonus; 12212

General Guard - Gold OPD up to 10K optional

: ; : OPD cover up to 30K; Unlimited restoration of cover;

Manipal Cigha  Prime - Advantage Unique switch off benefit 12,513
: . Global coverage along with OPD and dental;
TATA AIG Medicare Premier Coverage for consumables 13,663
: 2X coverage from Day 1; Sum insured doubles
HDFC Ergo Optima Secure after 2 years; Zero deductions on non-medical 15,132
Health AdvantEdge PED Coverage after 2 Years; Surrogacy & IVF;

G eminm Apex Plus OPD- BeFit C(Optional) it

Premium is calculated on the basis of age of insured member, location, Pin type and Suminsured; Health insurance covers medical expenses that
arise due to an illness and benefits will be payable subject to the terms and conditions and exdusions of the Policy.
Date: Feb 14, 2025. Source: www.policybazaar.com
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Article on Cancer treatment with a
special mention of Care Health
Insurance.

Business

th
4% Tue Standard

Cancer treatment costs Rs 30-40 lakh: How health
insurance can help

The cost of diagnosis of cancer, which can go up fo Rs 50,000-60,000 is not included in the health insurance policies

Advertisement

Altifi
(2 SEBI-Registered Bond Platform @

Available plans and cost estimates

There are two primary types of insurance plans that cover cancer treatment:
Comprehensive health insurance plans— Standard policies covering cancer

treatment along with other major illnesses. They typically include
hospitalisation, chemotherapy, and surgery.

Cancer-specific insurance plans— Dedicated policies providing financial support

for cancer treatment, including lump sum payouts upon diagnosis.

PolicyBazaar shares insurance policies for a 40-year-old individual in Delhi:

Care Health — Care Supreme

Coverage: Rs 25 lakh
Annual premium: Rs 19,243

Niva Bupa — Reassure 2.0 Bronze+

Coverage: Rs 25 lakh
Annual premium: Rs 17,668



https://www.business-standard.com/finance/personal-finance/cancer-treatment-costs-rs-30-40-lakh-how-health-insurance-can-help-125020401584_1.html
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Article on Cancer treatment with a
4" Tue CNBC TV18 special mention of Care Health

Insurance.

World Cancer Day: Things to note before
buying cancer insurance policy

Cancer is the second leading cause of death worldwide behind
cardiovascular disease. The financial challenges associated with
cancer care are extremely daunting, and the high cost of treatment
makes it an unbearable economic burden for many families.

Key Entry Sum Survival Waiting
Feature Age Insured Period Period
(in3)
Aditya Birla Covers treatment | 18 years | 5 lakh to 31 7 days Early stage -
Activ Secure- costs at every to 65 crore 180 days
Cancer Secure stage of cancer years Major &
Plan advanced
stage -90
days
Bajaj Allianz Covers early- 3 Upto?l 0/7/15 days | 120/180 days
Criti Care Plan stage cancers, months lakh
carcinoma in-situ to 65
and cancer of years
specified severity
Care Cancer Offers 5 years %10 lakh to - 90 days
Mediclaim chemotherapy to 50 %2 crore
Policy and radiotherapy years
cover
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https://www.cnbctv18.com/personal-finance/wold-cancer-day-health-insurance-policy-premiums-checklist-documents-plans-19552165.htm
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Care Health Insurance asks ‘Who
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cares?’ in its latest campaign.

Care Health Insurance challenges common
perceptions of healthcare in new campaign

The campaign features a series of quirky 15-second digital ads that address a basic question ‘Who

Cares?
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Care Health Insurance asks ‘Who
Cares?’ in latest campaign
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Care Health Insurance, a health insurer, has launched its latest digital
campaign for Care Supreme Health Insurance, reaffirming its
commitment to enabling customers’ access to quality healthcare.
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Care Health Insurance asks ‘Who

5. 7" Fri Sociapa News . .
cares?’ in its latest campaign.

Care Health Insurance Redefines Trust with
‘Who Cares?’ Campaign

Care Health Insurance’s '"Who Cares?’ campaign challenges doubts around health insurance,

proving its commitment to seamless claims, customer well-being, and reliable healthcare

protection.
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Care Health Insurance asks ‘Who Cares?’
in latest campaign

The campaign is being rolled out in five languoges—Kannodo, Malayalam, Marathi, Tamil,
and Telugu in a phosed manner.

afaqs! news bureau @ ( @ ) o ® O @

. Walk 10,000 Steps a day, Get Up to 30% Discount* on Care Supreme Rene... ad
Share

Watch on (3 YouTube
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Care Health Insurance asks ‘Who
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Care Health Insurance asks ‘Who
Cares?’ in a bold new campaign on
healthcare acce33|b|I|ty
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